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Wisconsin Meetings magazine and the digital directory at WisconsinMeetings.com are the best ways 
to connect with Midwest meeting and event planners. The brand adopts a multimedia approach to 
connect you with a highly targeted, niche market using print and digital marketing tactics to ensure 
your message is seen by the decision-makers who are planning meetings and events in the state.



Wisconsin Meetings magazine is published quarterly, mailed to 18,000 
event and meeting planners across the Midwest, and featured on 
WisconsinMeetings.com. Through our magazine, weekly e-newsletter 
and website, planners find informative features on great destinations and 
venues, interesting profiles of industry professionals, and helpful advice to 
plan the perfect meeting, event or group outing. As the only publication 
focused on bringing meetings and convention business to our state, 
Wisconsin Meetings is dedicated to showing readers that a partnership 
with Wisconsin venues and vendors is a partnership for success. 
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18,000 copies of each issue of Wisconsin Meetings are distributed 
via direct mail to: regional professional meeting planners; corporate 
executives; social, military, educational, religious and fraternal 
organizations; corporate travel agents; sales and marketing executives; and 
association executives. Readership covers Wisconsin, Illinois and western 
Minnesota (including the Twin Cities).

Distribution

•  Targeted Audience: We connect you with the right people — decision-makers who are actively looking 
for venues and vendors to help produce their meetings, conventions and events. 

•  Multiple Platforms: Wisconsin Meetings combines the luxury of print with the immediacy of digital to 
ensure you are always top of mind with the people actively planning an event or meeting in the state.  

•  Concentrated Distribution: Reach a maximum number of planners within easy driving distance. 

MN:  
8%

WI: 
44%

IL:  
48%

Wisconsin Meetings magazine’s website is the perfect way to complement your print 
ad campaign. The site attracts a highly targeted market of meeting and event planners 
looking for the best destinations, retreats, venues and vendors in the state. 

TOP SEARCHES INCLUDE
• Wisconsin Venues 
• Destinations and Executive Retreats 
• Golf Resorts 
• Small Group Destinations

LOCATION OF SITE VISITORS
• Wisconsin (40%) 
• Illinois (14%)   
• Minnesota (3%) 

About WisconsinMeetings.com

Hit Your Target Market with a Focused,  
Powerful Message in Wisconsin Meetings

AUDIENCE PROFILE 



CONTENT & DEADLINES

Every issue of Wisconsin Meetings covers the topics that planners want and need. Our content not 
only piques readers’ interest, but also often works well with ad campaigns, while offering a range 
of options to meet your goals and budget. We offer premium positions, display ads in a variety of 
sizes and sponsored content ads that integrate one-part editorial with one-part ad. We can even 
design your ad for no additional cost. Find all advertising sizes and pricing on Page 5.  

Print Options
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2023-2024 Advertising Deadlines
WINTER 2024
Advertising Deadline: December 1, 2023
Materials Deadline: December 8, 2023
Publication Date: January 2024 

SPRING 2024
Advertising Deadline: March 1
Materials Deadline: March 8
Publication Date: April 2024

SUMMER 2024
Advertising Deadline: June 1
Materials Deadline: June 8
Publication Date: July 2024

FALL 2024
Advertising Deadline: September 1
Materials Deadline: September 8
Publication Date: October 2024

2024 Editorial Calendar

In Every Issue

WINTER 2024
Destination: Stevens Point
• Tapping into Artificial   
   Intelligence Tools 
• Venues Perfect for Large Groups
• Tips to Navigate Contracts 
   & Agreements

SPRING 2024
Destination: Eau Claire
• Tips to Raise Your  

Audiovisual Game
• Culinary Experiences that
   Build Teams
• How to Maximize Hybrid 
   Content Across Channels

SUMMER 2024
Destination: Oshkosh
• 5 Strategies to Incorporate DEI 

into Your Event Planning 
• Stunning Rooftop Event Spaces
• Getting Creative with Your 
   Décor Budget

FALL 2024
Destination: Northwoods
• 5 Trends to Include at Your  

Next Executive Retreat
• Giving Sustainable Event 

Sourcing the Green Light
• How to Rejuvenate Your 
   Next Holiday Event

Destinations —  Great locations to host meetings and events in the state

Technology —  Tech tidbits from industry experts

Venues —  Profiles of unique event spaces

Group Outings —  Ideas that bring your group together

F&B — Food for thought from industry experts 

Personal Development —  Insight on how to grow professionally

Planner Profiles —  Movers and shakers in the meetings world

T he Fox River in eastern Wisconsin 
is dotted with 19 communities 
that are teeming with meeting 

and event venues, entertainment options, 
recreational activities and other amenities 
that make hosting an event in the Fox 
Cities region memorable for attendees and 
planners alike. 

For Kris Neilson, vice president of events of 
the Wisconsin Grocers Association, hosting 

an event in the Fox Cities region made 
perfect sense. As a state trade association, 
it has members in every corner of Wisconsin 
and the distribution of the population here 
does not make it easy to find a central 
location for association gatherings. 

“The Fox Cities are a good midpoint 
between Green Bay and Milwaukee without 
having the traffic congestion and parking 
challenges,” Neilson says. “It offers enough 

attractions, activities and accessibility to 
make traveling to the Fox Cities much easier 
than other areas of the state.”

Each year, the Wisconsin Grocers Association  
organizes a 1-1/2 day convention and trade 
show. “There are only about six places 
in the state that can accommodate our 
size, and our requirements for space and 
amenities,” Neilson explains. “We utilize 
meeting rooms, exhibition space and public 

space to accommodate the traffic flow of 
our group. Every location in Wisconsin has 
its unique quirks and the Fox Cities are  
no different.” 

Alison Hutchinson, senior group sales 
manager at the Fox Cities Convention & 
Visitors Bureau, says that the region blends 
rich history, flavorful cuisine, and a vibrant 
arts and culture scene. With so many chef-
owned restaurants and nightlife options 

within steps of downtown hotels, it is 
stress-free when meeting planners look to 
schedule a one-day event or events that are 
several days in duration.

If a meeting attendee wishes to drive or ride 
share outside of the downtown areas, the 
Fox Cities are easy to navigate and it only 
takes 15 to 20 minutes to get anywhere.

“Additionally, the Fox Cities area offers 
affordability,” mentions Hutchinson. 
“You’ll get the same high-quality dining 
and entertainment experiences as larger 
destinations, but at a more affordable 
price point. Even the cost for parking in our 
downtowns is extremely reasonable.”

According to Ryan Batley, general manager 
and vice president of the Best Western 

Premier Bridgewood Resort Hotel & 
Conference Center in Neenah, the Fox 
Cities are an ideal destination for meeting 
and event planners. 

“Our 19 communities offer an appealing 
mix of activities, dining options and 
affordable facilities, making them a top-
of-mind choice for both meeting planners 
and conference attendees. Large or small, 
there is a venue to meet your needs,” 
Batley says. “The Fox Cities are not only 
affordable, but they're also easy to access 
by car (via Interstate 41) and plane (via 
Appleton International Airport), and have a 
variety of entertainment districts with great 
restaurants, nightlife and unique shopping. 
You will be amazed by our service and 
ready to come back for another original 
experience.”

By Maura Keller

Photos courtesy of Fox Cities Convention & Visitors 
Bureau unless otherwise noted

Fox Cities
THERE’S SOMETHING FOR EVERYONE HERE.

DESTINATION

©POPLAR HALL

FOX CITIES PERFORMING ARTS CENTER
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On the Cover: ©SentryWorld

FEATURES
16  DESTINATION:    LAKE WINNEBAGO REGIONFond du Lac and the surrounding Lake Winnebago 

region are proving to be popular for hosting 
meetings and events, with a convenient central 
location and small-town hospitality aplenty.

22   SCORE BIG WITH YOUR NEXT GOLF OUTINGBetween technology advancements and novel ways 
of networking, golf outings are getting a makeover.

26   GOODWILL IN THE GREAT OUTDOORS
Organizations can benefit from connecting attendees with outdoor service projects at events.

30 MAKING CONNECTIONSImplementing the right networking platforms  
and formats can help elevate your virtual meeting   
or event.

DEPARTMENTS8  IN THE NEWSBriefs on the latest happenings in the meetings and events industry.

10  VENUE SPOTLIGHTA Perfect Pairing in Oak Creek
Creekside Crossing Conference Center and Homewood Suites by Hilton Oak Creek Milwaukee complement each other’s offerings.

12  PERSONAL   DEVELOPMENTThe Self-Cleaning BrainEstablishing healthy habits can help improve cognitive function, including faster processing and better memory.

14  PLANNER BASICS The Perfect FitA knockout speaker should first engage an audience, then leave them with valuable takeaways.

34  PLANNER PROFILEReady for AnythingMelissa Falendysz, an award-winning event planner, is preparing for a busy docket at BCD Meetings & Events as in-person events continue to flourish.

©SENTRYWORLD

16©DESTINATION LAKE WINNEBAGO REGION 

©VERONA CHAMBER OF COMMERCE
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*The preceding Friday will serve as the deadline when dates fall on a weekend or holiday.



DIGITAL PRODUCTS
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A digital sponsorship is the best way to stay connected with planners 
who are searching online for meeting and event services in Wisconsin. 
We combine a variety of tactics to help you stay connected year-round. 

YOU RECEIVE:
  •  Rotating banner ads on WisconsinMeetings.com
  •  A banner ad in our weekly e-newsletter
  •  A custom email to our e-newsletter subscribers (two per year) 
  •  A digital profile on WisconsinMeetings.com 
  •  A sponsored content article on WisconsinMeetings.com

 Digital sponsorships are limited to 10 per month to allow for  
maximum visibility. 

When people are searching for meeting resources in Wisconsin, they will find  
WisconsinMeetings.com. Maximize your reach with a digital sponsorship.

Digital Sponsorship

Your Digital Profile

PREMIUM

  •  Business name and logo
  •  Address and phone 

number
  •  Linked email and website
  • Contact link
  •  Description (150 words)
  •  At-a-glance box to 

highlight meeting room 
sizes and amenities

 
 
  • 20 photos
  •  Chart with break-out 

room size and capacity
  • Video upload
  • 12 months of visibility
  •  Upload of up to five PDFs  

(menus, floor plans, etc.)
  • Special offers

FREE

• Business name and logo
• Address and phone number
• Email and website
• One photo

Connect with Meeting and Event Planners Online and Showcase Your Business!
WisconsinMeetings.com is an online directory for meeting and event professionals planning events in Wisconsin. 
This detailed digital directory features information on venues, hotel properties, attractions, suppliers and group 
outing locations in Wisconsin, providing planners with one resource to execute their events.  

WisconsinMeetings.com

Programmatic marketing allows you to reach the right person at the right time by delivering digital ads in real 
time to highly targeted groups of people in any geographic area. We can design a custom program to meet 
your needs and budget. See Page 5 for rates or request a custom proposal. 

TARGETING TACTICS USED:

GEO TARGETING
Target potential customers 

within a specified 
geographic area.

ADDRESSABLE  
GEO FENCE

Target potential customers in their 
homes or places of business by 
uploading your client’s address-

level data or direct mail list.

SITE RETARGETING
Target potential customers 
who have previously visited 

my website.

CURATED AUDIENCES 
Target potential customers based 

on over 500 demographic and 
interest variables, to reach just 

the right person, at the right time, 
with the right message.

SEARCH RETARGETING
Target potential customers who 
are searching for my products 

and services online in real time.

GEO FENCING
Target potential customers  

who are in a predefined location, 
such as at a competitor’s 

business, or at a local shopping 
center or event.

Digital Display Programs



ADVERTISING RATES

Print Ad Rates

FOUR COLOR 1X 3X 4X
2-Page Spread $6,870 $6,170 $5,880

Back Cover $4,540 $4,075 $3,870

Inside Front $4,385 $3,955 $3,760 

Inside Back $4,075 $3,665 $3,490 

Full Page $3,780 $3,330 $3,230

2/3 Page $2,800 $2,545 $2,425

1/2 Page $2,490 $2,245 $2,135

1/3 Page $1,885 $1,705 $1,620

1/6 Page $1,240 $1,120 $1,070

SPONSORED CONTENT (Rates are net)
2-Page Format $4,515 $4,065 $3,865

1-Page Format $2,995 $2,765 $2,625

WINTER ISSUE  
1/4-Page Formatted Ad $1,025*

* Advertisers contracting for a 1/2-page or larger ad in the winter  
  issue receive the 1/4-page formatted ad at no cost.

Digital Rates
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DIGITAL PROFILE  
$195 with 3x or greater print frequency
$295 with no print

DIGITAL SPONSORSHIP  
$2,995 with 3x or greater print frequency 
$3,595 with no print

Keep live matter 0.25˝ from final trim size —  
top, bottom and sides.

On bleed spreads, keep live matter 0.25˝ from the gutter. 

FULL-PAGE  
NON-BLEED

7.125˝ X 9.75˝

FULL-PAGE  
BLEED

8.375˝ x 
11.125˝

TRIM
8.125˝ x 
10.875˝

2⁄3 VERTICAL
 4.694˝ x 9.75˝

1 ⁄3 HORIZONTAL
 4.694˝ X 4.75˝

1⁄3 VERTICAL
 2.25˝ X 9.75˝

1/2 VERTICAL
 4.694˝ X 7.25˝

1 ⁄6 HORIZONTAL
 4.694˝ X 2.25˝

1⁄6 VERTICAL
 2.25˝ X 4.75˝

1/2 HORIZONTAL
 7.125˝ X 4.75˝

Print Ad Dimensions

< < < <
2-Page Format 
• Full-page article (300 words) 
• Full-page advertisement 
• Your full-color photos 
•  Digital profile on website  

(see Page 4)

     1-Page Format 
• 1/2-page article (150 words)  
• 1/2-page advertisement 
• Your full-color photos 
•  Digital profile on website 

(see Page 4)

W elcome to ABC! Our state-of-the-art convention center, 
our new accommodations, our walkable downtown, our 
eclectic outdoor venues and our lush landscape offer all 

the space you need to customize your next meeting or convention.

ABC is a renowned culinary destination, hailed as one of the nation’s 
top food cities. Savor farm-to-table dining or try some of the 
hundreds of restaurants that serve mouth-watering options from 
around the globe. If you’re looking for outdoor dining, you found the 
right place. The number of patio options is impressive in the summer

Plus, no matter which way you arrive, getting here is easy. The 
airportis just 15 minutes from our downtown convention campus 

Despite a population of little more than 100,000, this city has a 
thriving cultural scene and nightlife galore. Unique meeting spaces, 
a delicious menu, easy access and after-hours fun — see why you 
should choose ABC for your next meeting or event! 

SPECIAL ADVERTISEMENT

ABC ABC 
Convention & Convention & 
Visitors BureauVisitors Bureau

SA
M
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Sponsored Content  

W elcome to ABC! Our state-of-the-art convention center, 
our new accommodations, our walkable downtown, our 
eclectic outdoor venues and our lush landscape offer all 

the space you need to customize your next meeting or convention.

ABC is a renowned culinary destination, hailed as one of the nation’s 
top food cities. Savor farm-to-table dining or try some of the 
hundreds of restaurants that serve mouth-watering options from 
around the globe. If you’re looking for outdoor dining, you found 
the right place. The number of patio options is impressive in the 
summer.

Plus, no matter which way you arrive, getting here is easy. The airport 
is just 15 minutes from our downtown convention campus.

Despite a population of little more than 100,000, this city has a 
thriving cultural scene and nightlife galore. Unique meeting spaces, 
a delicious menu, easy access and after-hours fun — see why you 
should choose ABC for your next meeting or event! 

SPECIAL ADVERTISEMENT SPECIAL ADVERTISEMENT

GET MEETING!

• A convention center with 
50,000 square feet of expo 
space, 40 meeting rooms 
and a 25,000-square-
foot ballroom 

• 80,000 square feet of 
flexible meeting space 

• A total of more than 
5,000 hotel rooms

• Endless food and beverage 
options, both on site and off

• Plenty to see and do in a 
unique, vibrant, eclectic 
and walkable downtown

• Miles of trails, parks, forest 
and waterfront beauty

" Our location will get you excited about 
meeting again! And the ABC Convention & 
Visitors Bureau will be with you every step 

of the way to ease the planning process."
— Laurie Smith, ABC Convention & Visitors Bureau

ABC ABC 
Convention & Convention & 
Visitors BureauVisitors Bureau

Digital Display Advertising
Monthly Impressions

50,000  $550 

75,000  $750 

100,000 $1,000

Rates are net, per month. A minimum three-month 

commitment is required. Additional package 

pricing is available upon request.



PRODUCTION GUIDELINES

FOR ALL ADVERTISING
Add 10% of gross space rate for guaranteed positions. To reserve space, or for information on inserts, polybags or reprints, 
contact Cindy Smith at 262-215-2997 or csmith@ntmediagroup.com.

AGENCY COMMISSIONS
15% of gross space cost goes to recognized agencies or in-house ad departments providing digital art. No commission is 
offered on production or position charges (except covers), billing referred for collection, sponsored content and digital 
products. 

DESIGN SERVICES
If you do not have an existing ad that meets our specifications, our design department can create original artwork for you.  
For design fees, please call 262-729-4471.

AD REQUIREMENTS FOR A DIGITAL DISCOUNT
Please submit your ad as a press-quality PDF created in CMYK and containing high-resolution (300-dpi) images. Ads 
containing spot color or RGB images will not be accepted. All fonts must be embedded. If your ad does not meet our 
specifications, you will be asked to correct and resubmit it, or our design department can recreate your ad for you at $75 per 
hour.

CONTRACTS
Advertising must run within one year of first insertion to earn frequency discount rates. An advertiser who does not complete 
a contracted schedule will be short-rated to the earned rate. No cash rebates will be made. Cancellations must be received in 
writing before the ad closing date. Verbal orders are binding. No cancellations are accepted after the closing date.

BILLING TERMS
Advertising is invoiced on publication. Payment is due within 30 days of the invoice date. All accounts not paid in full within 
30 days of the invoice date are subject to a 1.5% service charge per month (18% annually) on the net amount due, from the 
invoice date until paid in full. In the event the advertiser and/or agency defaults in payment of bills, such bills are turned over 
for collection. The advertiser and agency shall be totally liable for all fees and sums incurred by the publisher in the collection 
of delinquent accounts.
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Please carefully review the media requirements below as they are critical to the quality of your ad. It 
is the advertiser’s responsibility to prepare ad materials to the specified requirements by deadline. 
Wisconsin Meetings reserves the right to run your last ad or charge for unused space if ad materials 
are not received by the ad deadline provided.

Cindy Smith
Advertising Sales Manager
400 Broad Street, Unit D
Lake Geneva, WI 53147
P:  (262) 215-2997
E:  csmith@ntmediagroup.com

Stay informed on the meetings and events 
industry with Wisconsin Meetings’ weekly 

e-newsletter! Sign up today at  
wisconsinmeetings.com/email-subscribe

For Advertising Inquiries, Contact: 

Published by Nei-Turner Media Group Inc.
 400 Broad St., Unit D • Lake Geneva, WI 53147 • (262) 729-4471


