
2023 MEDIA PLANNER
Wisconsin Meetings magazine and the digital directory at WisconsinMeetings.com are the best ways 

to connect with Midwest meeting and event planners. The brand adopts a multimedia approach to 

connect you with a highly targeted, niche market using print and digital marketing tactics to ensure 

your message is seen by the decision-makers who are planning meetings and events in Wisconsin.



Wisconsin Meetings magazine is published quarterly, mailed to 18,000 
event and meeting planners across the Midwest, and featured on 
WisconsinMeetings.com. Through our magazine, weekly e-newsletter 
and website, planners find informative features on great destinations and 
venues, interesting profiles of industry professionals, and helpful advice to 
plan the perfect meeting, event or group outing. As the only publication 
focused on bringing meetings and convention business to our state, 
Wisconsin Meetings is dedicated to showing readers that a partnership 
with Wisconsin venues and vendors is a partnership for success. 

SUMMER 2022

MEETING ON  
THE WATER 

DESTINATION:
GREEN BAY

BUDGETING FOR 

TOMORROW

DESTINATION:+
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18,000 copies of each issue of Wisconsin Meetings are distributed 
via direct mail to: regional professional meeting planners; corporate 
executives; social, military, educational, religious and fraternal 
organizations; corporate travel agents; sales and marketing executives; and 
association executives. Readership covers Wisconsin, Illinois and western 
Minnesota (including the Twin Cities).

Distribution

• �Targeted Audience: We connect you with the right people — decision-makers who are actively looking 
for venues and vendors to help produce their meetings, conventions and events. 

• �Multiple Platforms: Wisconsin Meetings combines the luxury of print with the immediacy of digital to 
ensure you are always top of mind with the people actively planning an event or meeting in the state.  

• �Concentrated Distribution: Reach a maximum number of planners within easy driving distance. 

MN:  
10%

WI: 
42%

IL:  
48%

Wisconsin Meetings magazine’s website is the perfect way to complement your print 
ad campaign. The site attracts a highly targeted market of meeting and event planners 
looking for the best destinations, retreats, venues and vendors in the state. 

TOP SEARCHES INCLUDE

• Wisconsin Venues 
• Destinations and Executive Retreats 
• Golf Resorts 
• Small Group Destinations 
• Read the Magazine

LOCATION OF SITE VISITORS

• Illinois (42%) 
• Wisconsin (37%) 
• Minnesota (2%) 
• Iowa (2%) 
• Ohio (2%)

About WisconsinMeetings.com

Hit Your Target Market with a Focused,  
Powerful Message in Wisconsin Meetings

AUDIENCE PROFILE 



CONTENT & DEADLINES

Every issue of Wisconsin Meetings covers the topics that planners want and need. Our content not 
only piques readers’ interest, but also often works well with ad campaigns, while offering a range 
of options to meet your goals and budget! We offer premium positions, display ads in a variety of 
sizes and sponsored content ads that integrate one-part editorial with one-part ad. We can even 
design your ad for no additional cost. Find all advertising sizes below and pricing on Page 5.  

Print Options
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2022-2023 Advertising Deadlines
WINTER 2023
Advertising Deadline: December 1, 2022
Materials Deadline: December 8, 2022
Publication Date: January 2023 

SPRING 2023
Advertising Deadline: March 1
Materials Deadline: March 8
Publication Date: April 2023

SUMMER 2023
Advertising Deadline: June 1
Materials Deadline: June 8
Publication Date: July 2023

FALL 2023
Advertising Deadline: September 1
Materials Deadline: September 8
Publication Date: October 2023

2023 Editorial Calendar

In Every Issue

WINTER 2023:
Destination: Milwaukee
Making a Case for  
In-Person Meetings
Hunt Clubs and Fishing Charters
Virtual Networking

SPRING 2023:
Destination: Fond du Lac
How to Plan a Successful  
Golf Outing
Changes in Session Formats 
Classes and Lessons  
for Team-Building

SUMMER 2023:
Destination: Fox Cities
How to Plan for Incentive Travel
Making Digital Events  
Accessible for All 
Lakeshore Resorts

FALL 2023:
Destination: Geneva Lake Area
Curating Digital and  
In-Person Agendas
Winning with Casinos
Tips for a Smooth 
Registration Process

Destinations —  Great locations to host meeting and events in the state

Technology —  Tech tidbits from industry experts

Venues —  Profiles of unique event spaces

Group Outings —  Ideas that bring your group together

F&B — Food for thought from industry experts 

Personal Development —  Insight on how to grow professionally

Planner Profiles —  Movers and shakers in the meetings world

There are some places in Wisconsin that are 
far more than what they are known for and 
Green Bay fi ts that bill. Everyone knows 

that it’s the Green Bay Packers’ hometown, which 
is naturally steeped in football history and green-
and-gold everything. But it’s also a city that offers 
a diverse array of experiences, award-winning 
restaurants and meeting spaces galore — 
otherwise known as a dream for planners. Black-
tie gala? Fundraiser? Seminar? You can do it all 
in this Wisconsin destination. 

“Green Bay offers a variety of unique and 
memorable options for meetings or events to be 
held in our city,” according to Beth Ulatowski, vice 

president of sales and services at Discover Green 
Bay. “With a legendary history and a vibrant cultural 
scene, Green Bay offers the traditional meeting 
options in our hotel and convention facilities, but 
also provides one-of-a-kind venue options.” 

Above and beyond selecting a venue, however, 
Discover Green Bay says it’s a “one-stop shop” 
when it comes to planning events. “We are here 
to assist you and help make your event a success. 
We also work closely with all the partners in the 
area, so we can help you think outside the box,” 
explains Ulatowski. One of those experiences that 
the convention and visitors bureau offers is help-
ing schedule former Packers to appear at events.

By Shelby Deering

DESTINATION

TITLETOWN HAS A NEW TITLE THESE DAYS — THE 
PERFECT CITY FOR MEETINGS AND EVENTS — DUE 
TO ITS MYRIAD VENUES AND SELECTION OF WIDE-

RANGING ACTIVITIES. 

Green Bay

©LODGE KOHLER
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In addition to its charming location on the water and its rich 
athletic heritage, Green Bay is considered by many industry 
professionals to be a budget-friendly destination for events. 
“With Green Bay’s numerous industries and diverse corpo-
rate landscape, it has a wide range of meeting venues to fi t 
every event style and budget,” confi rms Megan Lehmann, 
director of community relations at The Automobile Gallery 
& Event Center. “Green Bay can accommodate the eco-
nomical, more basic meeting all the way to the customized, 
white-glove event experience.” 

Planners agree that Green Bay is a great place to hold 
events and another reason for that is its location. Janice 
Mashak, vice president of member services and innovation 
at LeadingAge Wisconsin, has planned annual conferences 

at the KI Convention Center for several years. She says, “The 
location is easily accessible for our attendees coming from 
throughout the state, as well as for vendors and presenters 
coming from across the country. Green Bay keeps our 
attendees happy and that works for me.” 

The city is “a convenient destination for exploring the heart 
of the Midwest,” concurs Shawn Dortman, general manager 
of Lodge Kohler.

Rob Weise, the director of student and family ministry and 
district events at the Forest Lakes District Evangelical Free 
Church of America, who has held several youth group events 
at the KI Convention Center, agrees with Mashak. He says, 
“Planning an event and working with Green Bay has been 

©HYATT REGENCY GREEN BAY

©LAMBEAU FIELD
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24

16

FEATURES

DEPARTMENTS

On the Cover:  © Lake Geneva Cruise Line

8 IN THE NEWSBriefs on the latest happenings in the meetings and events industry.
10 VENUE SPOTLIGHTA Winning 

Event Venue
Beloit’s ABC Supply Stadium hits a home run with well-appointed spaces for meetings and events.

12  PERSONAL DEVELOPMENTForgiving the Forgetful BrainScience reveals new insights into forgetting and how to remember better.

16 DESTINATION: GREEN BAYTITLETOWN HAS A NEW TITLE THESE DAYS — A 
CITY PERFECT FOR MEETINGS AND EVENTS — 
DUE TO ITS MYRIAD VENUES AND SELECTION OF 
WIDE-RANGING ACTIVITIES. 

24 MEETING ON THE WATERMEETING ON THE WATER PROVIDES PLENTIFUL LAKEFRONT VIEWS.
29  HOW TO AVOID DROWNING IN A SEA OF DATADIGITAL AND HYBRID EVENTS AMASS VOLUMES 

OF DATA THAT, WITH THE RIGHT TOOLS, CAN 
HELP PLANNERS CONTINUALLY IMPROVE EVENTS.

14 PLANNER BASICSBudget 
Friendly Tips
These ideas can help prepare you to expect the unexpected in a current climate of economic uncertainty.

33 ADVERTISER INDEX
34 PLANNER PROFILEUnderstanding the Big Picture

Rebecca Staats takes the reins at Meeting Professionals International-
Wisconsin.

22 DESTINATION SHOWCASEFOX CITIES CONVENTION & VISITORS BUREAU AND EXPLORE LA CROSSE

©LAMBEAU FIELD

©FIRST IN FISHING

EVERYTHINGLAKESIDE
LODGING | SPA | GOLF | DINING

  32,000 Square Feet of Unique Meeting Spaces - Many with Lake ViewsOnsite Business Center271 Spacious Guest RoomsAward-Winning Culinary Team76’ Cruise Boat for Private ChartersCustom Teambuilding ProgramsCorporate Spa PackagesCalladora Spa & Majestic Oaks Golf CourseLake Tours, Boat Rentals, Watersports & more

A NATURAL CHOICE YEAR-ROUND FOR WISCONSIN MEETINGS

LAKELAWNRESORT.COM | 800.338.52532400 East Geneva Street, Delavan, Wisconsin

10©ABC SUPPLY STADIUM
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DIGITAL PRODUCTS
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A digital sponsorship is the best way to stay connected with meeting 
and event planners who are searching online for meeting and event 
services in Wisconsin. We combine a variety of tactics to help you stay 
connected year-round. 

YOU RECEIVE:
  • �Rotating banner ads on WisconsinMeetings.com
  • �A banner ad in our weekly e-newsletter
  • �A custom e-blast to our e-newsletter subscribers (two per year) 
  • �A digital profile on WisconsinMeetings.com 
  • �A sponsored content article on WisconsinMeetings.com

�Digital sponsorships are limited to 10 per month to allow for maximum visibility. 

When people are searching for meeting resources in Wisconsin, they will find  
WisconsinMeetings.com. Maximize your reach with a digital sponsorship.

Digital Sponsorship

Your Digital Profile

PREMIUM

  • �Business name and logo
  • �Address and phone 

number
  • �Linked email and website
  • Contact link
  • �Description (150 words)
  • �At-a-glance box to 

highlight meeting room 
sizes and amenities

 
 
  • 20 photos
  • �Chart with break-out 

room size and capacity
  • Video upload
  • 12 months of visibility
  • �Upload of up to five PDFs  

(menus, floor plans, etc.)
  • Special offers

FREE

• Business name and logo
• Address and phone number
• Email and Website
• One Photo

Connect with Meeting and Event Planners Online and Showcase Your Business!
WisconsinMeetings.com is an online directory for meeting and event professionals planning events in Wisconsin. 
This detailed digital directory features information on venues, hotel properties, attractions, suppliers and group 
outing locations in Wisconsin, providing planners with one resource to execute their events.  

WisconsinMeetings.com

Programmatic marketing allows you to reach the right person at the right time by delivering digital ads in real 
time to highly targeted groups of people in any geographic area. We can design a custom program to meet 
your needs and budget. See Page 5 for rates or request a custom proposal. 

TARGETING TACTICS USED:

GEO TARGETING
Target potential customers 

within a specified 
geographic area.

ADDRESSABLE  
GEO FENCE

Target potential customers in their 
homes or places of business by 
uploading your client’s address-

level data or direct mail list.

SITE RETARGETING
Target potential customers 

who have previously 
visited my website.

CURATED AUDIENCES 
Target potential customers based 

on over 500 demographic and 
interest variables, to reach just 

the right person, at the right time, 
with the right message.

SEARCH RETARGETING
Target potential customers 
who are searching for my 

products and services 
online in real time.

GEO FENCING
Target potential customers  

who are in a predefined location, 
such as at a competitor’s 

business, or at a local shopping 
center or event.

Digital Display Programs



ADVERTISING RATES

Print Ad Rates

FOUR COLOR	 1X	 3X	 4X
2-Page Spread	 $6,870	 $6,170	 $5,880

Back Cover	 $4,540	 $4,075	 $3,870

Inside Front	 $4,385	 $3,955	 $3,760 

Inside Back	 $4,075	 $3,665	 $3,490 

Full Page	 $3,780	 $3,330	 $3,230

2/3 Page	 $2,800	 $2,545	 $2,425

1/2 Page	 $2,490	 $2,245	 $2,135

1/3 Page	 $1,885	 $1,705	 $1,620

1/6 Page	 $1,240	 $1,120	 $1,070

SPONSORED CONTENT (Rates are net)
2-Page Format	 $4,515	 $4,065	 $3,865

1-Page Format	 $2,995	 $2,765	 $2,625

WINTER ISSUE  
1/4-Page Formatted Ad	 $1,025*

* Advertisers contracting for a 1/2-page or larger ad in the winter  
  issue receive the 1/4-page formatted ad at no cost.

Digital Rates
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DIGITAL PROFILE  
$195 with 3x or greater print frequency
$295 with no print

DIGITAL SPONSORSHIP  
$2,995 with 3x or greater print frequency 
$3,595 with no print

Keep live matter 1/4˝ from final trim size —  
top, bottom and sides.

On bleed spreads, keep live matter 1/4˝ from the gutter. 

FULL-PAGE  
NON-BLEED

7.125˝ X 9.75˝

FULL-PAGE  
BLEED

8.375˝ x 
11.125˝

TRIM

8.125˝ x 
10.875˝

2⁄3 VERTICAL
	 4.694˝ x 9.75˝

1⁄3 HORIZONTAL
	 4.694˝ X 4.75˝

1⁄3 VERTICAL
	 2.25˝ X 9.75˝

1/2 VERTICAL
	 4.694˝ X 7.25˝

1⁄6 HORIZONTAL
	 4.694˝ X 2.25˝

1⁄6 VERTICAL
	 2.25˝ X 4.75˝

1/2 HORIZONTAL
	 7.125˝ X 4.75˝

Print Ad Dimensions

< < < <
2-Page Format 
• Full-page article (300 words) 
• Full-page advertisement 
• Your full-color photos 
• �Digital profile on website  

(see Page 4)

     1-Page Format 
• 1/2-page article (150 words)  
• 1/2-page advertisement 
• Your full-color photos 
• �Digital profile on website 

(see Page 4)

W elcome to ABC! Our state-of-the-art convention center, 
our new accommodations, our walkable downtown, our 
eclectic outdoor venues and our lush landscape offer all 

the space you need to customize your next meeting or convention.

ABC is a renowned culinary destination, hailed as one of the nation’s 
top food cities. Savor farm-to-table dining or try some of the 
hundreds of restaurants that serve mouth-watering options from 
around the globe. If you’re looking for outdoor dining, you found the 
right place. The number of patio options is impressive in the summer

Plus, no matter which way you arrive, getting here is easy. The 
airportis just 15 minutes from our downtown convention campus 

Despite a population of little more than 100,000, this city has a 
thriving cultural scene and nightlife galore. Unique meeting spaces, 
a delicious menu, easy access and after-hours fun — see why you 
should choose ABC for your next meeting or event! 

SPECIAL ADVERTISEMENT

ABC ABC 
Convention & Convention & 
Visitors BureauVisitors Bureau

SA
M
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Sponsored Content  

W elcome to ABC! Our state-of-the-art convention center, 
our new accommodations, our walkable downtown, our 
eclectic outdoor venues and our lush landscape offer all 

the space you need to customize your next meeting or convention.

ABC is a renowned culinary destination, hailed as one of the nation’s 
top food cities. Savor farm-to-table dining or try some of the 
hundreds of restaurants that serve mouth-watering options from 
around the globe. If you’re looking for outdoor dining, you found 
the right place. The number of patio options is impressive in the 
summer.

Plus, no matter which way you arrive, getting here is easy. The airport 
is just 15 minutes from our downtown convention campus.

Despite a population of little more than 100,000, this city has a 
thriving cultural scene and nightlife galore. Unique meeting spaces, 
a delicious menu, easy access and after-hours fun — see why you 
should choose ABC for your next meeting or event! 

SPECIAL ADVERTISEMENT SPECIAL ADVERTISEMENT

GET MEETING!

• A convention center with 
50,000 square feet of expo 
space, 40 meeting rooms 
and a 25,000-square-
foot ballroom 

• 80,000 square feet of 
flexible meeting space 

• A total of more than 
5,000 hotel rooms

• Endless food and beverage 
options, both on site and off

• Plenty to see and do in a 
unique, vibrant, eclectic 
and walkable downtown

• Miles of trails, parks, forest 
and waterfront beauty

" Our location will get you excited about 
meeting again! And the ABC Convention & 
Visitors Bureau will be with you every step 

of the way to ease the planning process."
— Laurie Smith, ABC Convention & Visitors Bureau

ABC ABC 
Convention & Convention & 
Visitors BureauVisitors Bureau

Digital Display Advertising
Monthly Impressions

50,000		 $550 

75,000		 $750 

100,000	 $1,000

Rates are net, per month. Minimum three-month 

commitment required. Additional package 

pricing available upon request.



PRODUCTION GUIDELINES

FOR ALL ADVERTISING

Add 10% of gross space rate for guaranteed positions. To reserve space, or for information on inserts, polybags or reprints, 
contact Cindy Smith at 262-215-2997 or csmith@ntmediagroup.com.

AGENCY COMMISSIONS

15% of gross space cost goes to recognized agencies or in-house ad departments providing digital art. No commission is 
offered on production or position charges (except covers), billing referred for collection, sponsored content and digital 
products. 

DESIGN SERVICES

If you do not have an existing ad that meets our specifications, our design department can create original artwork for you.  
For design fees, please call 262-729-4471.

AD REQUIREMENTS FOR DIGITAL DISCOUNT

Please submit your ad as a press-quality PDF created in CMYK and containing high-resolution (300-dpi) images. Ads 
containing spot color or RGB images will not be accepted. All fonts must be embedded. If your ad does not meet our 
specifications, you will be asked to correct and resubmit, or our design department can recreate your ad for you at $75 per 
hour.

CONTRACTS

Advertising must run within one year of first insertion to earn frequency discount rates. An advertiser who does not complete 
a contracted schedule will be short-rated to the earned rate. No cash rebates will be made. Cancellations must be received in 
writing before the ad closing date. Verbal orders are binding. No cancellations are accepted after the closing date.

BILLING TERMS

Advertising is invoiced on publication. Payment is due within 30 days of invoice date. All accounts not paid in full within 30 
days of invoice date are subject to a 1.5% service charge per month (18% annually) on the net amount due, from the invoice 
date until paid in full. In the event the advertiser and/or agency defaults in payment of bills, such bills are turned over for 
collection. Advertiser and agency shall be totally liable for all fees and sums incurred by the publisher in the collection of 
delinquent accounts.
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Please carefully review the media requirements below as they are critical to the quality of your ad. It 
is the advertiser’s responsibility to prepare ad materials to the specified requirements by deadline. 
Wisconsin Meetings reserves the right to run your last ad or charge for unused space if ad materials 
are not received by the ad deadline provided.

CINDY SMITH

400 Broad Street, Unit D
Lake Geneva, WI 53147

P:  (262) 215-2997
E:  csmith@ntmediagroup.com

Production Guidelines

Stay informed on the meetings and events 
industry with Wisconsin Meetings’ weekly 

e-newsletter! Sign up today at  
wisconsinmeetings.com/email-subscribe

For Advertising Inquiries, Contact: 


