2022 MEDIA PLANNER
Wisconsin Meetings magazine and the digital directory at WisconsinMeetings.com are the best ways
to connect with Midwest meeting and event planners. The brand adopts a multimedia approach to
connect you with a highly targeted, niche market using print and digital marketing tactics to ensure
your message is seen by the decision-makers who are planning meetings and events in Wisconsin.

DISTRIBUTION AND REACH

Hit your target market with a focused,
powerful message in Wisconsin Meetings.
Wisconsin Meetings magazine is published quarterly, and mailed to 20,000
Midwest event and meeting planners. It is also featured on our website,
WisconsinMeetings.com. We connect you with the right people at the right
time to ensure you are consistently in front of the decision-makers who are
planning meetings and events in Wisconsin.
Wisconsin Meetings is the ultimate tool for planners booking in Wisconsin.
Through the magazine, our weekly e-newsletter and website, planners find
informative features on great destinations and venues, interesting profiles of industry professionals,
and helpful advice to plan the perfect meeting, event or group outing. As the only publication focused
on bringing meetings and convention business to our state, Wisconsin Meetings is dedicated to
showing readers that a partnership with Wisconsin venues and vendors is a partnership for success.
• Targeted Audience: We connect you with the right people —
decision-makers who are actively looking for venues and vendors
to help produce their meetings, conventions and events.
• Multiple Platforms: Wisconsin Meetings combines the luxury of
print with the immediacy of digital to ensure you are always top
of mind with the people who are actively planning an event or
meeting in Wisconsin.
• Concentrated Distribution: Reach a maximum number of
planners within easy driving distance to Wisconsin.

DISTRIBUTION
20,000 copies of each issue of Wisconsin
Meetings are distributed via direct mail to: regional

MINNESOTA:
10%

professional meeting planners; corporate executives;
social, military, educational, religious and fraternal

WISCONSIN:
42%

organizations; corporate travel agents; sales and

“Wisconsin Meetings
magazine has provided
Hotel Northland, Autograph
Collection with exceptional
visibility within the meeting
and events world locally.
This has afforded exposure
to meeting planners within
driving distance looking
for high-end products and
services. I’ve also enjoyed
reading the top-notch
articles full of industry
knowledge. Keep up the
great work!”
— Brandon Flitter, Director
of Sales and Marketing,
Hotel Northland,
Autograph Collection

marketing executives; and association executives.
Readership covers Wisconsin, Illinois and western
Minnesota (including the Twin Cities).

ILLINOIS:
48%
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PRINT ADVERTISING

PRINT OPTIONS
Every issue of Wisconsin Meetings covers the topics that planners want and need, including special editorial
focuses that not only pique readers’ interest, but can also often work well with your ad campaign. Placing your
ad near the featured section can bring you even more exposure. Check out our editorial calendar on Page 4.
Wisconsin Meetings offers a wide range of options to meet both your goals and your budget! We offer
premium positions, display ads in a variety of sizes and sponsored content ads that integrate one-part
editorial with one-part ad. We can even design your ad for no additional cost. Find all advertising sizes and
pricing on Page 7.

SPONSORED CONTENT
SAMPLE

SPONSORED CONTENT IS EFFECTIVE.
In fact, a study by IPG Media Lab reports
that advertorial-style ads receive 52%
more visual focus and contribute to
greater brand awareness than display ads.

REAL RACINE
BRING YOUR MEETINGS CLOSER TO HOME
Real Racine will provide outstanding services to accommodate your
event’s needs. See a vibrant community that is ready to excite and wow
your attendees without hurting your budget.
Because Racine County is located between two large markets, we offer
affordable rates with amenities of a large city. We provide welcome bags,
registration help, name badges, information tables, etc. We know that
you are very busy, but you’ll want to set aside some free time to explore
the great Frank Lloyd Wright treasures in the area featuring Wright’s
largest commercial project, the SC Johnson Administration Building and
Research Tower.

Real Racine will provide outstanding services to accommodate your
event’s needs. See a vibrant community that is ready to excite and wow
your attendees without hurting your budget.
Because Racine County is located between two large markets, we offer
affordable rates with amenities of a large city. We provide welcome bags,
registration help, name badges, information tables, etc. We know that
you are very busy, but you’ll want to set aside some free time to explore
the great Frank Lloyd Wright treasures in the area featuring Wright’s
largest commercial project, the SC Johnson Administration Building and
Research Tower.
Real Racine will provide outstanding services to accommodate your
event’s needs. See a vibrant community that is ready to excite and wow
your attendees without hurting your budget.
Because Racine County is located between two large markets, we offer
affordable rates with amenities of a large city. We provide welcome bags,
registration help, name badges, information tables, etc. We know that
you are very busy, but you’ll want to set aside some free time to explore
the great Frank Lloyd Wright treasures in the area featuring Wright’s
largest commercial project, the SC Johnson Administration Building and
Research Tower.
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Because Racine County is located between two large markets, we offer
affordable rates with amenities of a large city. We provide welcome bags,
registration help, name badges, information tables, etc. We know that
you are very busy, but you’ll want to set aside some free time to explore
the great Frank Lloyd Wright treasures in the area featuring Wright’s
largest commercial project, the SC Johnson Administration Building and
Research Tower.

1-Page Format

1/2-page article (300 words)
1/2-page advertisement
Your full-color photos
D igital profile on website
(see Page 5)

2-Page Format
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Full-page article (600 words)
Full-page advertisement
Your full-color photos
D igital profile on website
(see Page 5)
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“Wisconsin Meetings is one of the few
publications we use at Visit Brookfield. The
ad-to-content ratio is perfect. The ads stand
out to the reader, but it’s not so crowded
with ads that I miss the content. The articles
are informative and timely. The shelf life of
Wisconsin Meetings is another plus. I like a
quarterly publication. Monthly is too often;
they pile up on my desk. Annually is not often
enough; in this industry, things change too
often. Quarterly ensures good content and
a magazine I can read through quickly. I also
frequently use Wisconsin Meetings to monitor
what other conference centers in our area are
doing. It’s friendly competition, but it keeps us
all on our toes. And when we’re at the top of
our game, the customer wins.”
— Ann Marie Hess, Director of Sales,
Visit Brookfield

SAMPLE

VISIT BROOKFIELD
CONNECT. COLLABORATE. CELEBRATE.
There are 3 million reasons why Brookfi eld is the place to shop, play,
dine and stay in southeastern Wisconsin; one for every square foot of
retail shopping. 157 more for each of our restaurants, plus 15 hotels. And
we haven’t even started talking about the 2 regional malls that bookend
Bluemound Road or the 32 shopping malls in between.

OPENING APRIL 2020

There is not another spot in the state that offers more fi rst-to-market
retailers, restaurant and entertainment destinations than Brookfi eld. Enjoy
shopping at Von Maur, Kendra Scott, LL Bean, Arhaus, Scott and Molly
and Twigs. Satisfy your appetite for something different at Uncle Julio’s,
Mission BBQ, Goddess and the Baker, or Grimaldi’s Pizza. Be entertained
with Whirlyball, Tavern Theater, Silverspot, Levity Live and more. You’ll only
fi nd these unique spots here in Brookfi eld.
But don’t worry, business travelers—Brookfi eld has you covered too.
Coming in April 2020, The Brookfi eld Conference Center.
Conveniently situated along I-94 between Milwaukee and Madison, the
Brookfi eld Conference Center will be located at the south end of the
newly revitalized Brookfi eld Square shopping, dining and entertainment
district. With 2 completely modular ballrooms of 18,000 and 6,000 square
feet, the conference center can accommodate groups of virtually any size.
A beautiful outdoor plaza and spacious atrium with plenty of natural light
create an elegant atmosphere for all events. Featuring onsite catering and
beverage service, and ample free parking in a safe suburban setting. An
additional 15 hotels and 2,200 hotel rooms are available within a 1-mile
radius of the conference center to accommodate the needs of larger
groups.
Whether you’re visiting the area for business, recreation or a combination
of the two, we know you’ll like what you fi nd. Exceeding expectations is
what we do every day in Brookfi eld. Come and see for yourself.
There are 3 million reasons why Brookfi eld is the place to shop, play,
dine and stay in southeastern Wisconsin; one for every square foot of
retail shopping. 157 more for each of our restaurants, plus 15 hotels. And
we haven’t even started talking about the 2 regional malls that bookend
Bluemound Road or the 32 shopping malls in between.
There is not another spot in the state that offers more fi rst-to-market
retailers, restaurant and entertainment destinations than Brookfi eld. Enjoy
shopping at Von Maur, Kendra Scott, LL Bean, Arhaus, Scott and Molly
and Twigs. Satisfy your appetite for something different at Uncle Julio’s,
Mission BBQ, Goddess and the Baker, or Grimaldi’s Pizza. Be entertained
with Whirlyball, Tavern Theater, Silverspot, Levity Live and more. You’ll only
fi nd these unique spots here in Brookfi eld.
Conveniently situated along I-94 between Milwaukee and Madison, the
Brookfi eld Conference Center will be located at the south end of the
newly revitalized Brookfi eld Square shopping, dining and entertainment
district. With 2 completely modular ballrooms of 18,000 and 6,000 square
feet, the conference center can accommodate groups of virtually any size.
A beautiful outdoor plaza and spacious atrium with plenty of natural light
create an elegant atmosphere for all events. Featuring onsite catering and
beverage service, and ample free parking in a safe suburban setting. An
additional 15 hotels and 2,200 hotel rooms are available within a 1-mile
radius of the conference center to accommodate the needs of larger
groups.
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There are 3 million reasons why Brookfi eld is the place to shop, play,
dine and stay in southeastern Wisconsin; one for every square foot of
retail shopping. 157 more for each of our restaurants, plus 15 hotels. And
we haven’t even started talking about the 2 regional malls that bookend
Bluemound Road or the 32 shopping malls in between.
There is not another spot in the state that offers more fi rst-to-market
retailers, restaurant and entertainment destinations than Brookfi eld. Enjoy
shopping at Von Maur, Kendra Scott, LL Bean, Arhaus, Scott and Molly
and Twigs. Satisfy your appetite for something different at Uncle Julio’s,
Mission BBQ, Goddess and the Baker, or Grimaldi’s Pizza. Be entertained
with Whirlyball, Tavern Theater, Silverspot, Levity Live and more. You’ll only
fi nd these unique spots here in Brookfi eld.
Conveniently situated along I-94 between Milwaukee and Madison, the
Brookfi eld Conference Center will be located at the south end of the
newly revitalized Brookfi eld Square shopping, dining and entertainment
district. With 2 completely modular ballrooms of 18,000 and 6,000 square
feet, the conference center can accommodate groups of virtually any size.
A beautiful outdoor plaza and spacious atrium with plenty of natural light
create an elegant atmosphere for all events. Featuring onsite catering and
beverage service, and ample free parking in a safe suburban setting. An
additional 15 hotels and 2,200 hotel rooms are available within a 1-mile
radius of the conference center to accommodate the needs of larger
groups.
Whether you’re visiting the area for business, recreation or a combination
of the two, we know you’ll like what you fi nd. Exceeding expectations is
what we do every day in Brookfi eld. Come and see for yourself.

CONNECT. COLLABORATE. CELEBRATE.
CONFERENCE CENTER
AT A GLANCE:
2 modular ballrooms (18,000 sq. ft.
and 6,000 sq. ft.) can be divided to
accommodate groups of all sizes.
• Spacious atrium with natural light
• Outdoor plaza space
• On-site food and beverage
service
• Ample free parking

brookfieldconferencecenter.com

AZMeet i n gs.co m
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PRINT MAGAZINE

2022 EDITORIAL CALENDAR
DESTINATION

Racine
and
Kenosha
ALTHOUGH RACINE AND KENOSHA COUNTIES
ARE CLOSE IN PROXIMITY, THEY HAVE TWO
ENTIRELY DISTINCT ATMOSPHERES FOR HOSTING
MEETINGS AND EVENTS.
By Melanie Radzicki McManus

©REAL RACINE

©DOUBLETREE BY HILTON

©DELTA HOTELS RACINE

T

here are stately mansions and towering lighthouses. There are Frank
Lloyd Wright-designed buildings,
a beer garden and the spectacular Lake
Michigan shore. And, of course, there’s
kringle. Lots of kringle. You don’t need to
know much more than this to start investigating the Racine and Kenosha area for
your next meeting.
Racine and Kenosha counties are stacked
atop one another in southeastern Wisconsin. The two areas are home to some 365,000
residents, plus the corporate headquarters

©REAL RACINE

18

of such famed companies as Jockey International, Snap-on Inc., S.C. Johnson and Case
IH. Yet while both locales share the same
major asset — Lake Michigan — they have
two different vibes.

Racine, Home of Wisconsin’s
Official State Pastry, the Kringle
Racine County sits directly north of Kenosha
County. It boasts some two dozen meeting
venues and 1,700 hotel rooms, perfect for
groups of up to 300, says Dave Blank, president and CEO of Real Racine, the county
convention and visitors bureau. The city’s

flagship facilities are Delta Hotels Racine, just
west of town, and the smaller DoubleTree by
Hilton, which sits on the harbor overlooking
Lake Michigan. The Delta has 222 rooms and
15,000 square feet of event space, while the
DoubleTree has 121 guest rooms and 4,000
square feet of meeting space.
But that’s not all. Ground will soon be broken for a lakeside hotel and convention
center, a game-changer for Racine’s meeting scene. The six-story hotel will have more
than 170 rooms, plus a rooftop restaurant
and bar. In addition, some 35,000 square
www.wisconsinmeetings.com |
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WINTER 2022:

SUMMER 2022:

Destination: Janesville/Beloit
Best of Wisconsin Meetings
Breaking Down the Deer District
Protecting Yourself from the Labor Shortage

Destination: Green Bay
Urban Venues
Meeting on the Water
Dealing with Data Overload

SPRING 2022:

FALL 2022:

Destination: Wisconsin Dells
Fun Outings for Groups
Resorts Found in Nature
Catering to Differing Tastes and Diets

Destination: La Crosse
Health and Wellness Retreats
Agventures for Groups
Corporate Gift Giving

IN EVERY ISSUE
Destinations — Locations to host meeting and events
in the state

Technology and F&B — Food for thought from industry experts
Venues — Profiles of unique event spaces
Group Outings — Ideas that bring your group together
Personal Development —
I

magine your
meeting in the
wide-op en
spaces of our
Exhibitio n Hall
and its adjacen
t
Lakeside Common
s — with immersiv
e, engagin g
presenta tions
experien ced
in-perso n or
remotely. Yes,
times have changed
. But they’ve
only fortified
our attention
to ever y last
detail.

FEATURES

Insight on how to grow
professionally and personally
Planner Profiles — Movers
and shakers in the meetings
world
So go ahead,
keep dreamin
g big.

14

Achieving the
global gold
standard for prevention
is
one of the many
ways we’re
keeping you safe.

20

Open spaces
for distancing

26

Let us orchestr
ate

your incredib

le.
Connect with
us at MononaT
errace.co m

DESTINATIO

30

By Ronnie Wendt

©GRAND GENEVA

14

RESORT & SPA

PLAY BALL
AT
SPORTS VENUE

CLAIRE
DESTINATION: EAUFLAIR, A HAPPENING

FUNKY OFFERINGS, CREATIVE
MEETING VENUES PUT
MUSIC SCENE AND PREMIER
EVENT RADAR.
EAU CLAIRE ON THE

22

By Melanie Radzicki McManus

HOW TO SUPERSIZE
SPONSORSHIPS

27

EVENT

PRICE AND SELL
STRATEGIES TO CONCEPTUALIZE, YOUR EVENT.
HELP FUND
SPONSORSHIPS THAT
By Greg Gerber

MEET. STAY. CENTERED.
WHEN PARTN

ERSHIPS PAY
OUTSOURCING
MEETING MANAGEM
TASKS CAN
ENT
SAVE TIME AND
IN-HOUSE PLANNING
MONEY FOR
TEAMS.

OFF

PLAY
GOLF WHERE THE PROSYOUR GROUP TO

32

BY BRINGING
SCORE A HOLE IN ONE
TOP TOURNAMENT COURSES.
ONE OF THE STATE’S
By Kristine Hansen

40

LOWER YOUR RISKSECURITY AND BETTER
EVENT
SIX STEPS TO BOOST
PREPARE FOR AN EMERGENCY.
By Ronnie Wendt

44

JUST ADD WATER

LOOK
BEAUTIFUL ATMOSPHERE,
FOR A UNIQUE AND
VENUE.
WISCONSIN LAKESIDE
NO FURTHER THAN A
By Shelby Deering

DEPAR TMEN

6

IN THE NEWS

The latest happenings
in the meetings
and
convention industry.

8

VENUE SPOTLIG
HT

DEPARTMENTS

TS

INDEX

7
©THE OSTHOFF

34 PLANNE
R
PROFILE

The Inn at SentryWorld
—
You’re Sure to
Feel
The new boutique at Home
hotel
is a masterful
blend of
elegance and
authentic
Wisconsin charm.

10 PERSON
AL
DEVELOPMENT

20

RESORT

Leading the
Charge
New Meeting
Professiona
International-Wisconsin ls
President Shannon
Timmerman
predicts a
year of recovery
and
growth for meetings.

wisconsin meetings

5 Tips for Better A/V
Knowledge is power when
planning for your audio-

Briefs on the latest
happenings in the meetings
and convention industry.

13 VENUE SPOTLIGHT
Breaking the Norm
The new Brookfield
Conference Center presents
a modern alternative.
By Ronnie Wendt

visual needs.
By Jen Bradley

50 PLANNER PROFILE

Thriving in an
Upside-down World
Tips for keeping cool
during a pandemic.
By Molly Rose Teuke

Business Minded
With a master’s degree
in marketing, planner
Terri Yanke uses her retail
experience to shape her
approach to event planning.
By Amy Wunderlin

SHOWCASE
36 DESTINATION
REAL RACINE

On the Cover:
Elkhart Lake
©Elkhart Lake
Tourism

4|

32

17 PLANNER BASICS

IN THE NEWS

14 PERSONAL
DEVELOPMENT

How to Manufactur
If you want more e Time
hours in
the day, create
them.

Madison, WI

PROTECTS PEOPLE AND
HOW GOOD COMMUNICATION
DURING A CRISIS.
SAVES EVENTS AND RELATIONSHIPS

22

33 ADVERT
ISER

Terrace

LESSONS LEARNED

18

N:

ELKHART LAKE
A VARIETY OF
VENUES, FUN
A WARM, WELCOM
ADVENTURES
AND
ING SPIRIT ARE
MAKE ELKHART
LAKE SO SPECIAL WHAT
MEETINGS AND
FOR
EVENTS.

S
THESE UNIQUE
SPACES CAN
YOUR NEXT
MEETING OUT HELP YOU KNOCK
OF THE PARK.

Upgraded air
filtration system

© 2021 Monona

FEATURES

THE GRASS
IS GREENER
OUTSIDE —
MEETING IN
THE SCENI
C OUTD

OORS
THESE WOW-WO
NOT ONLY CHECKRTHY OUTDOOR SPACES
THE “OUTSIDE
BUT ARE ALSO
THE BOX” BOX,
CONVENIENT,
AND EVEN CLASSY.
COMFORTABLE

GBAC accredited
cleaning protocol

©FISERV FORUM

1 W Dayton St • 800 356

| spring 2020

8293 • concoursehotel.com

26

www.wiscons
inmeetings.co
m |

JANESVILLE, OSHKOSH,

ON THE COVER: LAKEFRONT

EVENTS AT THE ABBEY

RESORT. ©THE ABBEY

RESORT

40
s.com |
www.wisconsinmeeting

5

The Fox Cities tourism economy
relies heavily on hosting meetings
and conventions, so we advertise in
publications that give us the most
value for our investment. Partnering
with Wisconsin Meetings guarantees
that we'll be in the hands of decisionmaking industry professionals in our
primary drive-to markets. We always
find topics on the editorial calendar
that are a perfect fit for our destination
and the digital directory allows us to
have the multimedia presence crucial
to expanding our reach.”
— Maddie Uhlenbrauck,
Marketing Communications Manager,
Fox Cities Convention & Visitors Bureau

3

2022-23 ADVERTISING DEADLINES
WINTER 2022
Advertising Deadline: December 23, 2021
Materials Deadline: January 3, 2021
Publication Date: January 2022

SUMMER 2022
Advertising Deadline: June 1
Materials Deadline: June 8
Publication Date: July 2022

SPRING 2022
Advertising Deadline: March 1
Materials Deadline: March 8
Publication Date: April 2022

FALL 2022
Advertising Deadline: September 1
Materials Deadline: September 8
Publication Date: October 2022

wisconsinmeetings.com					
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DIGITAL PRODUCTS

ABOUT WISCONSINMEETINGS.COM
Wisconsin Meetings magazine’s website is the perfect way to complement your print ad
campaign. The site attracts a highly targeted market of meeting and event planners looking for
the best destinations, retreats, venues and vendors in the state.
TOP SEARCHES INCLUDE

LOCATION OF SITE VISITORS

• Wisconsin Venues

• Illinois (42%)

• Destinations and Executive Retreats

• Wisconsin (37%)

• Golf Resorts

• Minnesota (2%)

• Small Group Destinations

• Iowa (2%)

• Read the Magazine

• Ohio (2%)

DIGITAL SPONSORSHIP
When people are searching for meeting resources in Wisconsin, they will find
WisconsinMeetings.com. Maximize your reach with a digital sponsorship.
A digital sponsorship is the best way to stay connected with meeting and event
planners who are searching online for meeting and event services in Wisconsin.
We combine a variety of tactics to help you stay connected year-round.
YOU RECEIVE:
• Rotating banner ads on WisconsinMeetings.com
• A banner ad in our weekly e-newsletter
•A
 custom e-blast to our e-newsletter subscribers
(2 per year)
• A digital profile on WisconsinMeetings.com
•A
 sponsored content article on
WisconsinMeetings.com
 igital sponsorships are limited to 10 per month to
D
allow for maximum visibility.

wisconsinmeetings.com					
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DIGITAL PRODUCTS

DIGITAL VENDOR & VENUE PROFILE ON WISCONSINMEETINGS.COM
CONNECT WITH MEETING AND EVENT PLANNERS ONLINE AND SHOWCASE YOUR BUSINESS
WisconsinMeetings.com is an online directory for meeting and event professionals planning events in Wisconsin.
This detailed digital directory features information on venues, hotel properties, attractions, suppliers and group
outing locations in Wisconsin, providing planners with one resource to execute their events.

YOUR DIGITAL PROFILE
PREMIUM
• Business name and logo

• 20 photos

• Address and phone
number

• Chart with break-out
room size and capacity

• Linked email and website • Video upload
• Contact link
• 12 months of visibility
• Description (150 words)
• At-a-glance box to
highlight meeting room
sizes and amenities

Stay informed on the
meetings and events industry
with Wisconsin Meetings’
weekly e-newsletter!
Sign up today at
wisconsinmeetings.com/
email-subscribe/.

• Upload of up to 5 PDFs
(menus, floor plans, etc.)
• Special offers

Free profiles that include a logo, name,
address and phone number are available.

DIGITAL DISPLAY PROGRAMS
TARGETING TACTICS USED:
Delivering the right message to the right person
at the right time has never been easier.
Programmatic marketing allows you to reach
the right person at the right time by delivering
digital ads in real time to highly targeted groups
of people in any geographic area. We can design
a custom program to meet your needs and
budget. See Page 7 for rates or request a custom
proposal.

GEO-TARGETING
Target potential customers
within a specified
geographic area.

SITE RETARGETING
Target potential customers
who have previously
visited my website.

SEARCH-RETARGETING
Target potential customers
who are searching for my
products and services
online in real time.

ADDRESSABLE
GEO-FENCE
Target potential customers in their
homes or place of business by
uploading your client’s addresslevel data or direct mail list.

CURATED AUDIENCES
Target potential customers based
on over 500 demographic and
interest variables, to reach just
the right person, at the right time,
with the right message.

GEO-FENCING
Target potential customers
who are in a predefined
location such as: competitor’s
business, at a local shopping
center or event.

wisconsinmeetings.com					
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ADVERTISING RATES

PRINT AD RATES
The annual business dinner was billed as
“The Next Big Thing.” And the organizer
wanted us to make it a can’t-miss experience.
Inspired by our panoramic views of the lake

FOUR COLOR

1X

3X

4X

2-Page Spread

$6,540

$5,875

$5,600

Full Page

$3,600

$3,170

$3,075

2/3 Page

$2,665

$2,420

$2,305

1/2 Page

$2,370

$2,135

$2,030

1/3 Page

$1,795

$1,620

$1,540

1/6 Page

$1,180

$1,065

$1,015

Back Cover

$4,320

$3,880

$3,685

Inside Front

$4,175

$3,765

$3,580

Inside Back

$3,880

$3,490

$3,320

and state capitol, our AV team created
an all-new 180° of amazing.
Cue the surround sound.

BUY IN TO BOUTIQUE
Let us orchestrate your incredible.
Connect with us at MononaTerrace.com
Madison, WI

Moving Forward with
Meetings
at Your place on the
lake!
TM

With 38,000 square
feet of elegant, state-of-t
he-art function
space, The Osthoff
Resort is the perfect
place to host your
business conference,
! We provide spacious off-site getaway or special event.
accommodations, cutting-e
our hotel takeover packages
to learn more about
for hybrid options such
dge technology
as the Meeting Owl,
itygroup.com/meetings
and a variety of
dining options and
Visit geronimohospital
group activities.
The safety of our guests
and colleagues is as
important to
us as it is for you. We
continuously follow
the guidance of
the CDC and state
and local public health
authorities as it
relates to COVID-19.
Throughout the resort
we have
modifications to enhance
DELAFIELD, WISCONSIN
cleanliness and promote made
BELOIT, WISCONSIN //
distancing so you can
social
be confident of a safe,
relaxing stay.
For more informat
ion on The Osthoff
Resort, visit
osthoffmeetings.com
or call 888.748.1136.
For more informat
ion on the Elkhart
Lake area and other
fine resorts, visit elkhartla
ke.com or call 877.355.
4278.

© 2021 Monona Terrace

Socially Distanced

Adventure Programs

Spacious Accommoda

Meetings

at Road America

tions at The Osthoff

23144_2021 MT Screen_WI-Meetings_8.125x10.875.indd 1

Resort

12/7/20 5:21 PM

“We always feel very confident putting
marketing dollars toward advertising with
Wisconsin Meetings. The magazine offers the
information that our target market is seeking,
which keeps readership strong and helps us
to extend our reach. The team also provides
excellent customer service, and has the ability
to find new and creative ways to work together.
That is why we have worked with them for
years and will continue to do so.”
— Susan Melton, Marketing Director,
Janesville Area Convention & Visitors Bureau

15% digital discount available for supplying digital materials.

SPONSORED CONTENT (Rates are net)
2-Page Format

$4,300

$3,870

$3,680

1-Page Format

$2,850

$2,630

$2,500

WINTER ISSUE (See sample ad design on Page 8)
1/4-Page Formatted Ad

DIGITAL RATES
DIGITAL PROFILE
$195 with 3x or greater print frequency
$295 with no print
DIGITAL SPONSORSHIP
$2,995 with 3x or greater print frequency
$3,595 with no print
DIGITAL DISPLAY ADVERTISING
Monthly Impressions
50,000

$550

75,000

$750

100,000

$1,000

$975*

* Advertisers contracting for a 1/2 page or larger ad in the winter issue receive
the 1/4-page formatted ad at no cost.

“Wisconsin Meetings is truly
a collaborative partner,
working with us in delivering
our message to professional
meeting planners through
its digital display and print
programs. The team is
dedicated, professional,
accommodating and
responsive.”
— Vivian Lor,
Marketing Manager,
Blue Harbor Resort &
Conference Center

Rates are net, per month. Minimum three month commitment
required. Additional package pricing available upon request.

wisconsinmeetings.com					
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PRODUCTION GUIDELINES | REQUIREMENTS
Please carefully review the media requirements below as they are critical to the quality of your ad. It is the advertiser’s
responsibility to prepare ad materials to the specified requirements by deadline. Wisconsin Meetings reserves the right
to run your last ad or charge for unused space if ad materials are not received by the ad deadline provided.
FOR ALL ADVERTISING
Add 10% of gross space rate for guaranteed positions. To reserve space, or for information on inserts, polybags or reprints,
contact Cindy Smith at 262-215-2997 or csmith@ntmediagroup.com.
AGENCY COMMISSIONS
15% of gross space cost goes to recognized agencies or in-house ad departments providing digital art. No commission is offered
on production or position charges (except covers), billing referred for collection, sponsored content and digital products.
DESIGN SERVICES
If you do not have an existing ad that meets our specifications, our design department can create original artwork for you.
For design fees, please call 262-729-4471.
AD REQUIREMENTS FOR DIGITAL DISCOUNT
Please submit your ad as a press-quality PDF created in CMYK and containing high-resolution (300-dpi) images. Ads containing
spot color or RGB images will not be accepted. All fonts must be embedded. If your ad does not meet our specifications, you
will be asked to correct and resubmit, or our design department can recreate your ad for you at $75 per hour.
CONTRACTS
Advertising must run within one year of first insertion to earn frequency discount rates. An advertiser who does not complete
a contracted schedule will be short-rated to the earned rate. No cash rebates will be made. Cancellations must be received in
writing before the ad closing date. Verbal orders are binding. No cancellations are accepted after the closing date.
BILLING TERMS
Advertising is invoiced on publication. Payment is due within 30 days of invoice date. All accounts not paid in full within 30 days of
invoice date are subject to a 1.5% service charge per month (18% annually) on the net amount due, from the invoice date until paid
in full. In the event the advertiser and/or agency defaults in payment of bills, such bills are turned over for collection. Advertiser
and agency shall be totally liable for all fees and sums incurred by the publisher in the collection of delinquent accounts.

PRINT AD DIMENSIONS
FULL PAGE
BLEED

⁄3 VERTICAL
4.694˝ x 9.75˝

2

8.375˝ x
11.125˝
TRIM

1

/2 VERTICAL
4.694˝ X 7.25˝

1

⁄6 HORIZONTAL
4.694˝ X 2.25˝

8.125˝ x
10.875˝

1

FULL PAGE
NON-BLEED
7.125˝ X 9.75˝

On bleed spreads, keep live matter
/4˝ from the gutter.

1

sample 1/4-page formatted ad
// p
 remier elegance hotel and
conference center //

⁄3 HORIZONTAL
4.694˝ X 4.75˝

1

⁄3 VERTICAL
2.25˝ X 9.75˝

1

⁄6 VERTICAL
2.25˝ X 4.75˝

1

Keep live matter 1/4˝ from final trim size —
top, bottom and sides.

/2 HORIZONTAL
7.125˝ X 4.75˝

FOR ADVERTISING INQUIRIES, CONTACT:

Finally aoidufoais foiasdof uoasidf oasid ofias odfi uaosif
oasifo fiasod oas fosa ouaso dfoas foais foas dof asod foas
doas dooas foas ofasof oasf oas foias of asof osa osa oaosdf
oas foas ofas od faosdf oas foas ofasof oas foas foas odf
aos foasu foasof usod fuoasdu osau ofasodf

a: address, city, state, zip
t: phone tf: 800-800-8000 f: fax
w: web address e: email

*Only available in the winter issue

DINING
________

Reception Capacity

________

Private Dining Capacity

________

Reception w/Dining

________

Total Dining Capacity

MEETING SPACE
________
Number of Facilities
________
________

Meeting Capacity
Open Catering Policy

________

On-site Catering

________

Lounge/Entertainment

*Sample ad and listing are shown at a reduced size.

CINDY SMITH
400 Broad Street, Unit D
Lake Geneva, WI 53147
P: (262) 215-2997
E: csmith@ntmediagroup.com

wisconsinmeetings.com					
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