
2021 MEDIA PLANNER
Wisconsin Meetings is a comprehensive, multi-platform tool to reach Midwest meeting 

planners. With Wisconsin Meetings, you will reach this highly targeted, niche market in four 

ways: Print Magazine + Digital Directory + Email + Digital Display advertising. Combine these 

extremely effective formats to maximize your reach and message frequency. 



The ultimate tool for Midwest meeting planners booking events in Wisconsin.

As the only publication focused on bringing meetings and convention 

business to our state, Wisconsin Meetings is dedicated to showing readers 

that a partnership with Wisconsin vendors is a partnership for success. 

The strong support of advertising partners like you keeps Wisconsin 

Meetings free to meeting professionals in Wisconsin, Minnesota and Illinois. 

And your message continues to help us educate planners about our state’s commitment to 

business tourism and draw dollars into Wisconsin’s economy.

Hit your target market with a focused, powerful message in the pages of 

Wisconsin Meetings. Distributed to 20,000 Midwest meeting planners, you’ll 

find informative features on great venues, interesting profiles of industry 

professionals and helpful advice to plan the perfect meeting or event.
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DISTRIBUTION AND REACH

MINNESOTA:  
10%

WISCONSIN:  
42%

ILLINOIS:  
48%

20,000 copies of each issue of Wisconsin Meetings are distributed 

via direct mail to: Regional Professional Meeting Planners; Corporate 

Executives; Social, Military, Educational, Religious and Fraternal 

Organizations; Corporate Travel Agents; Sales & Marketing Executives; 

and Association Executives. Readership covers Wisconsin, Illinois and 

western Minnesota (including the Twin Cities).

DISTRIBUTION

•  Targeted Audience: Our readers are the decision-makers 

searching for venues and suppliers to help produce their 

meetings, conventions and events.

•  Multiple Platforms: Deliver your message to planners via 

our comprehensive, multi-media platforms to maximize 

your reach. 

•  Concentrated Distribution: Reach a maximum number of 

planners within easy driving distance to Wisconsin. 



2021 EDITORIAL CALENDAR

IN EVERY ISSUE

WINTER 2021: 
Destination: Madison

Dynamic Trade Show Booths

Unique Brewery Spaces

Best of Wisconsin Meetings

 

 

SPRING 2021: 
Destination: Racine/Kenosha

Facebook Marketing

Legal Issues to Avoid

Wow-worthy Outdoor Spaces

 

SUMMER 2021: 
Destination: Elkhart Lake

Increasing Event Attendance

Pros and Cons of Outsourcing

Sports-themed Venues

 

 

FALL 2021: 
Destination: Manitowoc

Reinventing the Holiday Party

Incentive-based Travel Ideas

Family Friendly Venues

catering... Food for thought from industry experts.

venues... Profiles of unique event spaces.

group outings... Ideas that bring your group together.

personal development... Insight on how to grow 

professionally and personally.

profile... Movers and shakers in the meetings world.
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“Eau Claire is  
a nice package. 

We have the art, 
the sporting,  

the music,  
the facilities.”

—Kenzi Havlicek, Director of 
Marketing, Visit Eau Claire

Eau Claire
DESTINATION

By Melanie Radzicki McManus

FUNKY OFFERINGS, CREATIVE 
FLAIR, A HAPPENING MUSIC 

SCENE AND PREMIER MEETING 
VENUES PUT EAU CLAIRE ON THE 

EVENT RADAR.

Ax-throwing hardly seems like something to put on the agenda when planning your 
next meeting. But maybe it should be. The Metropolis Resort & Conference Center 
in Eau Claire recently added eight ax-throwing lanes to its wealth of recreational 
offerings. And the novel activity has been a huge hit.

“It’s crazy, but it’s actually a lot of fun,” says Lauren Pabich, sales manager at 
Metropolis Resort. “When attendees take a break, they can get a snack, throw a 
couple of axes and release a bit, then go back on their merry way.”

Ax-throwing is kind of crazy, for sure. But it’s also emblematic of Eau Claire: an 
increasingly funky city where creativity is causing people to take note. Couple that 
energy with the city’s 175,000-plus square feet of meeting space and over 2,500 
hotel rooms, and you’ve got the perfect destination for your next event.

City on the Move
Eau Claire’s roots are in the logging industry, thanks in part to the Chippewa and 
Eau Claire rivers that wind through the heart of its downtown. But today, the city of 
68,000 is home to the University of Wisconsin-Eau Claire, branches of the Mayo and 

PABLO CENTER AT THE CONFLUENCE 
& HAYMARKET LANDING  / ©TRAVEL WISCONSIN

Marshfield clinics, and Menards, a home 
improvement chain. 

It’s also the birthplace of Justin Vernon, 
founder of the popular indie folk band 
Bon Iver; home of the U.S. National Kubb 
Championships — kubb (pronounced 
koob) being a Swedish lawn bowling 
game brought to the U.S. by an Eau Claire 
resident — and site of the annual National 
Snowshoe Beer Mile Championship. 

And it has a top-notch music and arts scene 
that’s been growing steadily over the years, 
starting with 30-year-old Country Jam, one 
of the world’s largest country music festivals, 
and continuing with the more recent Blue 
Ox Music Festival, an acoustic, bluegrass 

and string band blowout that’s the largest 
such event in the upper Midwest.

Yet, despite such hipness, many outsiders 
took little notice of Eau Claire until 2016. 
That’s when DoubleTree by Hilton reopened 
The Lismore Hotel in the city’s fraying 
downtown after a $21 million rebuild. The 
presence of this modern, stylish hotel 
and conference center kick-started an 
astonishing flurry of redevelopment that 
changed Eau Claire almost overnight from 
a weary-but-hip locale to a true sizzler. 

“We’re the up-and-coming spot,” says 
Kenzi Havlicek, director of marketing for 
Visit Eau Claire. “And I really want people 
to understand what we have here.”

Heads Up, Planners!
Eau Claire has 2,500 hotel rooms  — with 
three more hotels under construction. 
When completed, they’ll add 300 rooms to 
the inventory. 

The vast number of available rooms means 
Eau Claire can host groups of up to 1,200 
comfortably, says Havlicek, although its 
sweet spot is 300 to 500. Later this year, 
construction begins on the Sonnentag Event 
and Recreation Complex, a multipurpose 
event center and recreation/fitness facility. 

One of the city’s premier meeting spots is 
The Lismore, which offers 112 guest rooms 
and flexible meeting space that will soon hit 
16,000 square feet, says Cori Erickson, sales 

METROPOLIS RESORT / ©VISIT EAU CLAIRE

METROPOLIS RESORT
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PRINT MAGAZINE

2021 ADVERTISING DEADLINES

WINTER 2021
Advertising Deadline: December 1

Materials Deadline: December 8

Publication Date: January 2021

SPRING 2021
Advertising Deadline: March 1

Materials Deadline: March 8

Publication Date: April 2021

SUMMER 2021
Advertising Deadline: June 1

Materials Deadline: June 8

Publication Date: July 2021

FALL 2021
Advertising Deadline: September 1

Materials Deadline: September 8

Publication Date: October 2021

*The preceding Friday will serve as the deadline when dates fall on a weekend.
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 Breaking the Norm
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 By Ronnie Wendt

14  PERSONAL 
DEVELOPMENT
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 By Molly Rose Teuke
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 5 Tips for Better A/V

  Knowledge is power when 

planning for your audio-

visual needs.
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  With a master’s degree 

in marketing, planner 

Terri Yanke uses her retail 

experience to shape her 

approach to event planning.
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ON THE COVER: LAKEFRONT EVENTS AT THE ABBEY RESORT. ©THE ABBEY RESORT

1 W Dayton St • 800 356 8293 • concoursehotel.com

MEET. STAY. CENTERED.
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Bathed in light and alive with color are rarely words 
used to describe conference centers. However, the 
new Brookfield Conference Center breaks outside the 
norm, greeting meeting goers with towering ceilings, 
banks of floor-to-ceiling windows, shiny terrazzo floors 
with splashes of bright color and walls of hand-glazed 
terracotta from Germany.

“We’re not an expo center,” stresses Nancy Justman, 
president and CEO of VISIT Brookfield, which recently 
moved its offices to the conference center. “Both of 
our ballrooms are carpeted and completed with high-
end finishes.”

It’s the amenities the 54,000-square-foot facility offers 
that really set it apart. Built on a site at the south end 
of Brookfield Square Mall, the center offers an intuitive 
and flexible design that makes it suitable for events of 
many sizes. 

“The 18,000-square-foot main Connect Ballroom is the 
largest functional space in the [Milwaukee] suburbs,” says 
Justman. “We can split it into 11 different configurations. 
Our smaller 6,000-square-foot Collaborate Ballroom splits 
into three configurations. This accommodates requests 
we received from clients. They called for a divisible space 
that they could use for different functions.” 
A dramatic and colorful atrium in the main entrance, 
state-of-the-art boardroom awash in light and a 
9,000-square-foot outdoor garden continue the 
center’s versatile offerings. Clients can rent each space 
and make it their own. 

For instance, the beautiful outdoor plaza, aptly 
named the Celebration Plaza, provides permanent 
lighting fixtures and benches, green space and string 
lights for ambience but leaves plenty open for guest 
interpretation. “There isn’t a permanent tent there,” 
Justman explains. “But we can tent the plaza. Guests 
can make the space look and feel the way they want.” 
The 8,000-square-foot Celebration Atrium with lofty 
ceilings and glass on three sides offers a grand 
reception area that guests can “use on its own or with 
a ballroom,” she adds. 

The boardroom also builds in flexibility. While most 
boardrooms come with a permanent table, the 
boardroom at the Brookfield Conference Center does 
not. Guests can opt for a larger table, groupings of 
tables, or even comfortable soft seating arrangements. 
“We can convert the boardroom into whatever the 
client needs,” she says.

Food options also are limited at some conference 
centers, but not at the Brookfield Conference Center. 
Executive Chef Bill Wilkinson prepares a creative menu 
from locally sourced ingredients in a state-of-the-art 
kitchen equipped with Alto-Shaam warming tables, and 
vector and cook-and-hold ovens.

“We have set banquet menus, but Chef Bill also works 
with groups to customize a menu that matches specific 
budgets and dietary needs,” Justman says. 
The conference center’s proximity to hotel rooms is 
also a plus. There are 2,000 hotel rooms within a one-
mile radius. The center links to the 168-room Hilton 
Garden Inn via a glass walkway, while the Sheraton 
Brookfield Hotel is just shy of 100 feet away. 
“There is an abundance of places to stay, which is nice 
because some of our guests are very brand specific and 
may prefer a Marriott product over a Hilton product or 
vice versa,” she says. In addition, planners can tap into 
hotel event spaces for smaller intimate meetings that 
are part of their larger event at the conference center. 
“We are not looking to take away any current business 
happening in Brookfield,” Justman explains. “Our 
hotels do a tremendous job of working with smaller 
meetings and functions. We want to attract larger 
functions that we couldn’t accommodate in Brookfield 
before. That was the focus early on; to build something 
large enough to accommodate 1,800 people at a time 
and complement, not compete, with the events the 
hotels were already holding.”

To inquire about reserving space for your next meeting 
or event, call (262) 789-0220. WM

VENUE SPOTLIGHT

BREAKING THE NORM THE NEW BROOKFIELD CONFERENCE CENTER 
PRESENTS A MODERN ALTERNATIVE TO 
TRADITIONAL CONVENTION SPACES.BY RONNIE WENDT



DIGITAL PRODUCTS
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CONNECT WITH MEETING PLANNERS ONLINE AND SHOWCASE YOUR BUSINESS WITH A DIGITAL 
PROFILE ON WISCONSINMEETINGS.COM.

WisconsinMeetings.com is an online planning directory for meetings professionals planning 

events in Wisconsin. This detailed digital directory features information on venues, hotel 

properties, attractions, suppliers and group outing locations in Wisconsin, providing planners 

with one resource to plan their events.  

DIGITAL VENDOR & VENUE PROFILE ON WISCONSINMEETINGS.COM

YOUR DIGITAL PROFILE INCLUDES:

PREMIUM

  • Business name and logo

  • Address and Phone

  • Linked Email and Website

  • Contact us Link

  • Description (150 words)

  •  At a Glance Box To Highlight: 
Meeting Room Sizes and  
other Amenities

  • 20 photos

  •  Chart with break out room  
size and capacity

  • Video upload

  • 12 months of visibility

  •  Upload up to 5 PDFs  
(Menus, floor plans, etc.)

  • Special Offers

Free profiles are available which include a 
logo, name, address and phone number.  



www.wisconsinmeetings.com     2021 Media Planner • Page 5

DIGITAL PRODUCTS

A Digital Sponsorship is the best way to stay connected 
with meeting and event planners who are searching online 
for meeting and event services in Wisconsin. We combine a 
variety of tactics to help you stay connected year-round. 

YOU RECEIVE:
  •  Rotating Banner Ads on WisconsinMeetings.com

  •  Banner Ad in Weekly E-newsletter

  •  Custom e-blast to our e-newsletter subscribers (2 Per Year) 

  •  Digital Profile on WisconsinMeetings.com 

  •  Sponsored Content article on WisconsinMeetings.com

 Digital sponsorships are limited to 10 per month to allow  
for maximum visibility. 

Delivering the right message to the right person 
at the right time has never been easier.

Programmatic Marketing allows you to reach the 
right person at the right time by delivering digital 
ads in real time to highly targeted groups of 
people in any geographic area.

Custom programs designed to meet your needs 
and budget. See page 6 for rates or request a 
custom proposal. 

TARGETING TACTICS USED:

GEO-TARGETING
Target potential customers 

within a specified 
geographic area.

ADDRESSABLE  
GEO-FENCE

Target potential customers in their 
homes or place of business by 

uploading your client’s address-
level data or direct mail list.

SITE RETARGETING
Target potential customers 

who have previously 
visited my website.

CURATED AUDIENCES 
Target potential customers based 

on over 500 demographic and 
interest variables, to reach just 

the right person, at the right time, 
with the right message.

SEARCH-RETARGETING
Target potential customers 
who are searching for my 

products and services 
online in real time.

GEO-FENCING
Target potential customers  

who are in a predefined  
location such as: competitor’s 
business, at a local shopping 

center or event.

When people are searching for meeting resources in Wisconsin, they will find  
WisconsinMeetings.com. Maximize Your Reach With A Digital Sponsorship. 

DIGITAL SPONSORSHIP

DIGITAL DISPLAY PROGRAMS



ADVERTISING RATES

PRINT AD RATESTHE EXECUTIVE RETREAT, 
MIXED-USE MEETING, LEISURE AND LODGING SPACE

GenevaNationalResort.com/Inns

RidgeLakeGeneva.com  THE MODERN SIDE OF LAKE GENEVA

{Madison, WI}

Looking to add anticipation and excitement to your next event? Meet in the heart of the capital city in Wisconsin’s most iconic setting, steps away from fine dining and entertainment.  Only at Monona Terrace.  
Visit MononaTerrace.com.

MEET IN THE FOREGROUNDof Madison’s professional playground.

©2019 Monona Terrace

20264_MT-ProfessionalPlayground_WisMeetings-16.25x10.875.indd   1

1/14/19   5:31 PM

 

 

Our complete property renovations provide a simple 
yet beautifully designed space for business and leisure 
travelers. Featuring over 40,000 sq. ft. of flexible 
banquet and meeting space, we invite you to 
experience contemporary Lake Country hospitality at 
its natural, vibrant best.   

L A K E COUNTRY ’S
GATHER ING PL ACE 

262 .547.0201 

28 10  Go l f  Road

Pewaukee ,  WI  53072

the ing les idehote l . com

FOUR COLOR 1X 3X 4X

2-Page Spread $6,540 $5,875 $5,600

Full Page $3,600 $3,170 $3,075

2/3 Page $2,665 $2,420 $2,305

1/2 Page $2,370 $2,135 $2,030

1/3 Page $1,795 $1,620 $1,540

1/6 Page $1,180 $1,065 $1,015

Back Cover $4,320 $3,880 $3,685

Inside Front $4,175 $3,765 $3,580

Inside Back $3,880 $3,490 $3,320

15% digital discount available for supplying digital materials.

DESTINATION SHOWCASE (Rates are net)

2-Page Format $4,300 $3,870 $3,680

1-Page Format $2,850 $2,630 $2,500 

WINTER ISSUE (See sample ad design below)  

Four Color 1X

1/4 Formatted Ad $975*

* Advertisers contracting for a 1/2 page or larger ad in the winter issue receive  

  the 1/4 formatted ad at no cost.

DIGITAL RATES
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DIGITAL DISPLAY ADVERTISING

Monthly Impressions:

50,000 $550

75,000 $750

100,000 $1,000

Rates are net, per month. Minimum three month commitment 
required. Additional package pricing available upon request.

PROFILES:  
$195 with 3x or greater print frequency

$295 with no print

 

DIGITAL SPONSORSHIP:  
$2,995 with 3x or greater print frequency

$3,595 with no print



PRODUCTION GUIDELINES | REQUIREMENTS

FOR ALL ADVERTISING
Guaranteed Position: Add 10% of gross space rate. To reserve space or for information on Inserts/Polybags/Reprints,  

contact Cindy Micha at 262-903-8633 or cmicha@ntmediagroup.com.

AGENCY COMMISSIONS
15% of gross space cost to recognized agencies or in-house ad departments providing digital art. No commission on production 

charges or position charges (except covers), billing referred for collection, sponsored content and digital products. 

DESIGN SERVICES
If you do not have an existing ad that meets our specs, our design department can create original artwork for you.  

For design fees, please call 262-729-4471.

AD REQUIREMENTS FOR DIGITAL DISCOUNT
Please submit your ad as a press-quality PDF created in CMYK and containing high-resolution (300 dpi) images. Ads containing 

spot colors or RGB images will not be accepted. All fonts must be embedded. If your ad does not meet our specifications, you 

will be asked to correct and resubmit, or our design department can recreate your ad for you at $75 per hour.

CONTRACTS
Advertising must run within one year of first insertion to earn frequency discount rates. An advertiser who does not complete 

a contracted schedule will be short-rated to the earned rate. No cash rebates will be made. Cancellations must be received in 

writing before the ad closing date. Verbal orders are binding. No cancellations accepted after the closing date.

BILLING TERMS
Advertising is invoiced on publication. Payment due within 30 days of invoice date. All accounts not paid in full within 

30 days of invoice date are subject to a 11/2% service charge per month (18% annually) on the net amount due, from the 

invoice date until paid in full. In the event the advertiser and/or agency defaults in payment of bills, such bills are turned 

over for collection. Advertiser and agency shall be totally liable for all fees and sums incurred by the publisher in the 

collection of delinquent accounts.

Please carefully review the media requirements below as they are critical to the quality of your ad. It is the 

advertiser’s responsibility to prepare ad materials to the specified requirements by deadline. Wisconsin Meetings 

reserves the right to run your last ad or charge advertiser for unused space if ad materials are not received by ad 

deadline provided.

NEI-TURNER MEDIA GROUP, INC. • 400 BROAD ST., UNIT D • LAKE GENEVA, WI  53147
P: 262-903-8633 • EMAIL: cmicha@ntmediagroup.com
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Keep live matter 1/4˝ from final trim size:  
top, bottom and sides.

On bleed spreads, keep live matter  
1/4˝ from the gutter 

FULL PAGE  
NON-BLEED

7.125˝ X 9.75˝

FULL PAGE  
BLEED

8.375˝ x 
11.125˝

TRIM

8.125˝ x 
10.875˝

2⁄3 VERTICAL
 4.694˝ x 9.75˝

1⁄3 HORIZONTAL
 4.694˝ X 4.75˝

1⁄3 VERTICAL
 2.25˝ X 9.75˝

1/2 VERTICAL
 4.694˝ X 7.25˝

1⁄6 HORIZONTAL
 4.694˝ X 2.25˝

1⁄6 VERTICAL
 2.25˝ X 4.75˝

1/2 HORIZONTAL
 7.125˝ X 4.75˝

//  premier elegance hotel and  
conference center //

Finally aoidufoais foiasdof uoasidf oasid ofias odfi uaosif 
oasifo fiasod oas fosa ouaso dfoas foais foas dof asod foas 
doas dooas foas ofasof oasf oas foias of asof osa osa oaosdf 
oas foas ofas od faosdf oas foas ofasof oas foas foas odf 
aos foasu foasof usod fuoasdu osau ofasodf 

a: address, city, state, zip
t: phone tf: 800-800-8000 f: fax
w: web address e: e-mail

________ Reception Capacity

________ Private Dining Capacity

________ Reception w/Dining

________ Total Dining Capacity

________ Number of Facilities

________ Meeting Capacity

________ Open Catering Policy

________ On-site Catering

________ Lounge/Entertainment

DINING

MEETING SPACE

*Sample ad and listing are shown at a reduced size.

sample 1/4 page formatted ad

PRINT AD DIMENSIONS


